Improving communication & collaboration
in the age of social media

Getting information off the
Internet is like taking a
drmk from a fire hydrant.
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Our agenda

Technology to collaborate with clients
and other stakeholders

Be strategic: How do they access info?

Promising practices & emerging trends
Learning and staying up to date
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It's not all about technology




Get to know your audience,

community, clients.
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Assess information problems
experienced by them
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How can we reach & serve
Immigrants better?

Trust.
Credibility.
Information pathways.
Information design.



Major Trends — newcomers & tech

Family and friends have continued to be a major source of
settlement information for immigrants

Peer and Informal networks are important
* Immigrant outcomes depend on source of information

Internet is a key channel for info (websites, networks, messaging)
* Employed immigrants are looking for employment information

In-language media is a priority channel
* Lack of translated materials

Immigrants trust ethno-cultural media
* Little information is being channelled through traditional media,
even less thru ethnic media

* Traditional advertising is still very effective

Cultural demographics matter regarding media access
Women immigrants are under informed, fare worse than men
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INTERNET PENETRATION BY REGION

REGIONAL PENETRATION FIGURES, COMPARING INTERNET USERS TO TOTAL POPULATION
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GLOBAL INTERNET USER DISTRIBUTION (%)
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will MOBILE CONNECTIVITY BY REGION

2018 THE NUMBER OF MOBILE CONNECTIONS COMPARED TO POPULATION [NOTE: NOT UNIQUE USERS)
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<o SHARE OF WEB TRAFFIC BY DEVICE

201 8 BASED ON EACH DEVICE'’S SHARE OF ALL WEB PAGES SERVED TO WEB BROWSERS

LAPTOPS & MOBILE TABLET OTHER
DESKTOPS PHONES DEVICES DEVICES

55% 33% 11% 0.40%

YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE: YEAR-ON-YEAR CHANGE:

-7% +16% -5% +43%

SOURCES: STATCOUNTER, JANUARY 2018, AND STATCOUNTER, JANUARY 2017. Hootsu‘ te are
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woll ACTIVE USERS OF KEY GLOBAL SOCIAL PLATFORMS

2018 BASED ON THE MOST RECENTLY PUBLISHED MONTHLY ACTIVE USER ACCOUNTS FOR EACH PLATFORM, IN MILLIONS
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PLATFORMS IDENTIFIED BY (¥] HAVE NOT PUBLISHED UPDATED USER FIGURES IN THE PAST 12 MONTHS, S0 FIGURES MAY BE LESS RELIABLE. **MOTES: THESE PLATFORMS DO NOT PUBLISH MAU motsulte
DATA TUMBLR FIGURE 15 FOR MONTHLY UNIQUE VISITORS IN DEC 2017, WVIA SIMILARWER. SNAPCHAT FIGURE ViA TECHCRUMNCH, JUM 2017 LINKEDIN DATA VA FORTUNE / APRTORA, APR 2017 m‘d



vl MOST ACTIVE SOCIAL MEDIA PLATFORMS

2018 SURVEY-BASED DATA: FIGURES REPRESENT USERS’ OWN CLAIMED / REPORTED ACTIVITY
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SOURCE: GLOBALWEBINDEX, Q2 & Q3 2017. BASED ON A SURVEY OF INTERNET USERS AGED 16-6'. NOTES: DATA FOR PLATFORMS WITH AN ASTERISK (*] IS COLLECTED IN A DIFFERENT PART . we
OF THE SURVEY TO OTHER PLATFORM DATA. ALL DATA HAS BEEN REBASED TO SHOW TOTAL NATIONAL PENETRATION, REGARDLESS OF AGE. ADVISORY: FIGURES ARE BASED ON RESPONSES Hootsu‘te" are .
TO A SURVEY, AND MAY NOT CORRELATE TO SOCIAL MEDIA PENETRATION FIGURES SHOWN ELSEWHERE [N THIS REPORT, FOR FULL DETAILS, SEE THE NOTES AT THE END OF THIS REPORT. m‘ul



worll TOP MESSENGER APPS BY COUNTRY

20 1 3 BASED ON THE GOOGLE PLAY STORE RANK FOR EACH COUNTRY IN DECEMBER 2017

| whatsapp (128)
| FACEBOOK MESSENGER (72)

W veer (o)

I ANDROID MESSENGER (1)

| NODATA (1)

SOURCE: SIMILARWER, JANUARY 2018, BASED ON THE GOOGLE PLAY APP STORE RANK FOR DECEMBER 2017, FIGURES IN PARENTHESES
IN THE LECGEMD REPRESENT THE NUMBER OF COUNTRIES / TERRITORIES IN WHICH EACH PLATFORM IS THE TOP-RANKED MESSENGER APP.



DIGITAL ACCULTURATION 201 YAHOO!

Digital devices

New immigrants

\k_.)) \K._J) KK__)) more e o

New Canadians: 3.8 New Canadians: 1.9 New Canadians: 4.0 deVICeS

Canadians: 4.4 Canadians: 1.5 Canadians: 2.6

81% 69%
feel cell phone plans in Canada are more use online calling or a video chatting
expansive than in their country of origin app to stay in touch with 'Frlem::ls,.-"

family in Canada



Using the Internet towards Greater Engagement and
Empowerment of Immigrants in Canada - 2017

* Immigrants use the Internet more in Canada than they
did in their home countries;

* Over 70% of participants, have/use a laptop &
smartphone. 70.9% have an Internet connection at
home.

* They use the Internet to understand Canadian culture.

* The Internet allows autonomy in the movement, in the
development of linguistic skills and in knowledge.

* Respondents use the Internet to stay in touch with
relatives in the country of origin.



CANADAVISA.com ¥ Immigration Forum 572,056 members
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dlmmigrution _ﬁb 33, 390 members

112,956 members

25,530 members

and many more, including in other languages...



Newer, and harder to track

Join our
e WhatsApp '
Group




Networks are everywhere
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Digital Divide

Factors: Second level:

*|ncome & price * Education

*Data caps *Age

*|_ocation (urbanvs *Gender
rural)

*|_.anguage & culture

Not just access, but literacy and digital
literacy matter.




Digital Divide
Second level digital divide: resources including health care
access, government documents, and businesses are
transitioning online. Digital literacy and technological
understanding will be a key factor in the future for ensuring
access to such things.

97.7% of high income households have high speed internet
access at home. Only 58% low income households have
access to the internet at home.

A 2017 study found that rural areas of the Halton region had
very limited connectivity, to the point of almost no
connectivity

Mississauga - a plan to support at-risk citizens, youth, new
iImmigrants, and others by building a digital ecosystem that
provides access to digital services and support.



Finding the balance

Clients, technology, privacy, security



Be strategic

3 simple tips from QUIS:
1. Make security and privacy a priority.

2. Make sure it's accessible for your target
clients. Targeting your audience can be

complex. TALK TO YOUR CLIENTS.

3. Test technology/online solutions with different
types of hardware - phone, desktop, laptop,
tablet.

Test with staff, in terms of how it will be used,
how functional/operational/user friendly it is.



Nonprofit Service Canvas

Neonprofit Service Canvas Proposed ldea: Your Name:
What iz the problem, gap |What iz your solution? How does your solution Why are you unigquely Target Groupl/Client(a)
or igsue? benefit the client? positioned to prowvide this

solution?
Howr i= it being Howr will you measure Howw wvill you outreach | Who is your first key
addressed today? success? market? target grouplclient (early

adopters)?

fopboe: prmp iz Digis! Wty Camves Sera]

What resources are needed to make this proposed solution possaible? | What security, privacy & confidentiality concerns do you need to
addresa?







MOOC

Massive Open @ IWSO e-Learning Portal

Online Course

\V Build ON bl

COSTI ONLINE SERVICES
ANNOUNCEMENTS

Interview Techriques

Gredentiala Recogrition

Employmrt
Jaob Board

\Warking in Canoda Tool
Ready to Work in Canada Tool

Join COSTI's Virtual Employment Resource Workshops. Learn about the skills that are
useful in looking for employment. Accessible at any time of the day at your own pace.

Please fill out the form below
and we will get back to you as

! soon as possible.
PFREPARE FOR " Nalne
CANADA SRR ——
ONLINE FAIRS —
* Email
* Message
I Am A
Please Cho-.
What's N Powered by tawk.to

Locations Search Briefcase About Prepare For Canada Who's Here Messages My Profile Help Logout



Emerging trends

Automation

Chat bots —

Artificial
Intelligence

(Al) Chatbot For
Messaging ~ Canada
apps/groups

I .. Join our
Security/privacy () WhatsApp

& encryption Group

IVA - Immigration R




Learn

buffer < SN30VP
~MarCommunity  idealware

ITEN © witd Apricot
ﬁ_____:_:-::'"”__:___,f' :\mld Connect. Grow. || Membership & more
Nonprofit Technology Network g

ETH NT Ll H. FINE
THE
NETWORKED
. NONPROFIT
TheLearnlnI Portdl o
College Libraries Ontario Start, join, and organize

conversations on Twitter
with hashtags (#nwf
#nptech #charitytuesday)




Learn. Then Leap.

Visit www.marcopolis.org
for links and more resources
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